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SATURDAY REAL ESTATE  Manatee County’s premier real estate magazine is published  
every Saturday in the Bradenton Herald. The section always includes freshest listings, agents/ brokers  
and new communities.  Features include Ask a Realtor, Mortgage Finder, Home Finder and  
Open House Directory.

	 OPEN RATE	 13 WEEK	  26 WEEK 	 52 WEEK
1/8 Page	 $   290	 $   167	 $ 156	 $ 135	
1/4 Page	 $   395	 $   297	 $ 270	 $ 244
1/2 Page	 $   690	 $   591	 $ 509	 $ 455
Full Page	 $1,400	 $1,035	 $ 963	 $ 900

Full Color   $265;  Spot Color   $160    •     Save 50% on color with 52 week contracts!

COVER FEATURE  
Includes large photo on front cover with reference to full page ad inside.
Open Rate:	 $1,900 includes process color
  6 weeks:		  $1,535 includes process color  
13 weeks:		 $1,400 includes process color

COVER STRIP AD
Banner ad in bottom position on front cover
Open Rate:	 $475 includes process color
  6 weeks:		  $400 includes process color
13 weeks:		 $320 includes process color

 Carol VanDoren

 GRI, CRS, CRP, e-Pro 

 REALTOR

 Wagner Realty

 941-518-8464

 Carol@CarolVanDoren.com

 www.CarolVanDoren.com

 Q:

 A:

 Myakka City $647,700   Priced way 

 under 842K appraisal!! Custom Ranch on 

 10 acres, Built in ‘03, Gourmet Kit. w/

 granite and St/St appliances. 3 Car Gar, 3 

 Paddocks, outbldgs. #554192

 Country Oaks $279,900   Popular 

 neighborhood close in to Sarasota. dramatic 

 3Br 2Ba, 2 Car gar, Family Room, Vaulted 

 Ceilings, screened lanai, great curb appeal. 

 #565352

 43 West Condo $225,000  Overlooking 5 

 acre lake! 2BR/2Bath plus den with big screened 

 porch, vaulted ceilings, updated kitchen, garage 

 all add up to one fabulous home! #561201

 El Conquistador Condo $175,000 

 Light and Bright condo with easy access from 

 parking lot! Htd pool & clubhouse directly across 

 street, Ceramic tile, furnished, screened lanai, and in 

 mint condition! #558329

 I’m thinking of building a custom home so I can get exactly what I 

 want. Do you have any suggestions?

 Lots of them! Choose your team. You will need a lender, a builder 

 and a Realtor. Once you know your budget and the terms of the 

 loans available to you, you can begin the process. Work with your builder 

 to select a floor plan. Realistically plan the finishing quality you expect 

 and ensure it is within your budget. Choose the area you wish to live in – 

 location is still the byword in real estate. Your real estate agent can help 

 you enormously in this process. 

 The lot should probably be no more than 30% of the total price. 

 Select your lot carefully. Does it have utilities on site? Will it need to have 

 fill brought in? Are there covenants and restriction from the 

 neighborhood? What county setbacks are required? You will need 

 guidance from your builder on the possibilities of the lot and the costs 

 involved. Plan for 10% overruns on the total project. There will be 

 unexpected things that were left out, changed, added, or more expensive 

 than originally planned for. Make sure your current living arrangements 

 allow for flexibility of your completion date. Building your own home is 

 still as much a part of the “dream” as it was back in the days of log 

 cabins. It requires a lot of planning and personal involvement. But the 

 pride in your finished product will be unmistakable! 

 A SK  A R EALTOR

Dedication, 

commitment, 

consummate 

professionalism—

these are the 

principles upheld 

by the Whitfields. 

They earned both 

the 2006 and 2007 “Five Star Best in Client 

Satisfaction” distinction awarded by Sarasota 

Magazine. Keith and Sharon take great pride in 

making their clients’ dreams come true.

KEITH WHITFIELD REALTOR

SHARON WHITFIELD REALTOR

941.364.4000 office

941.302.4256 cell

The Plaza at Five Points

Office: 941.364.4000 • Toll-Free: 877.364.2876

www.premier-properties.com

www.premiersarasota.com

www.lutgert.com
515 68th STREET

HOLMES BEACH

Serene water vistas define this Anna Maria Island 

retreat on a deepwater canal. This 3BR/3BA+den 

home offers a beautiful pool and spa. $899,000.

Keith & Sharon Whitfield 941.302.4256 

MLS#361901

1221 NORTH PALM AVENUE #205

FRANCES CARLTON

Old world charm with new world convenience! 

Remodeled 1BR/1BA to reflect the 1920’s era. 

Intimate pool area and gated parking. $324,900.

Keith & Sharon Whitfield 941.302.4256

MLS#356257

7024 PORTMARNOCK PLACE

LAKEWOOD RANCH COUNTRY CLUB

Majestic 7,200 SF home offers exquisite

grand living area with 23’ coffered ceilings. 

Elegant pool/spa. Five-car garage. $2,299,000.

Keith & Sharon Whitfield 941.302.4256 

MLS#358658

7207 PASADENA GLEN

LAKEWOOD RANCH COUNTRY CLUB

Stunning brand new Pruett model home—never 

lived in with upgrades galore. Spacious 

floorplan with outdoor kitchen; furnishings 

available separately. $2,375,000.

Cindy Morton 941.773.7737. MLS#371742

7006 BELMONT COURT

LAKEWOOD RANCH COUNTRY CLUB

This 4BR/4.5BA home shows like a model 

and offers views of the 16th green. Rich with 

architectural details, it boasts an award-winning 

spacious lanai/pool area. $1,895,000.

Michael J. Albano 941.993.9571. MLS#363646

8351 CATAMARAN CIRCLE

THE LAKE CLUB

Custom Lakewood Ranch home on lake—views, 

upgrades, luxury and elegance—this home

has it all. Exquisitely-appointed pool/spa

with outdoor kitchen. $1,399,000.

Cindy Morton 941.773.7737. MLS#363931

ASK A REALTOR
Half page ad that answers questions related 
to current real estate conditions in Manatee 
County. Six individual listings and spot color 
included.

1 week:		  $600
  6 weeks:		  $475 
13 weeks:		 $390

REALTOR SPOTLIGHT
Half page ad featuring
multiple listings in the
local area. Spot color included.

1 week:		  $600
  6 weeks:		  $475 
13 weeks:		 $390

HOME FINDER –
Individual listing includes picture of home/property for  
sale and description along with agent photo:

Add the Saturday Open House Directory  
for only $15 more!

$50
HOMEFINDER

COMPLETE
Includes

Home Finder PLUS
Open House Directory
PLUS 7-day  classified

in-column up  
to 12 lines

$94

Sell It Today Packages
In print and online

Saturday, April 3, 2010

Gibraltar Homes proudly presents The Starfish from the Cabana Collection of Single-Family Homes at Bougainvillea Place. See Page 8 for more information.
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HOMES FROM
$159,000

GOLF, �ENNIS AND COUN�RY CLUB MEMBERSHIP

INCLUDED
WITH HOME PURCHASE

Visit

or call 888-204-34�8

$59

Homefinder and Open House Directory Deadline: Wednesday 2:00 p.m.

Package includes a display ad in Saturday Real Estate  plus seven day line ad — up to 12 lines!
Your line ad will also go online for seven days

One day:
Saturday or Sunday

Both days:
Saturday and Sunday

$79
Deadline is 2:00pm Tuesday



   Publisher	 Robert Turner
	 rturner@bradenton.com
	 941-748-0411 x7500

   National/Major Accounts Manager	 John Talley
	 jtalley@bradenton.com
	 941-748-0411 x7042

   Classified Inside Sales Manager	 Flo Konesko
	 fkonesko@bradenton.com
	 941-748-0411 x7085

Vice President of Advertising	 Kim Woods
	 kwoods@bradenton.com
	 941-748-0411 x7099

Display Advertising Manager	 Traci A. Conrad
	 tconrad@bradenton.com
	 941-748-0411 x7755

Display Advertising Manager	 Tim Collum
	 tcollum@bradenton.com
	 941-748-0411 x7022

COMMISSIONS, TERMS OF PAYMENT AND RATE POLICIES
Local rates are non-commissionable. To qualify for local retail rate adver-
tiser must have a permanent location within the Tampa DMA. Advertisers 
who have permanent locations within the state of Florida but outside of 
this the Tampa DMA qualify for the national state rate on our national rate 
card. National rates are commissionable at 15% to recognized agencies.  
For more information on national advertising contact our National  
Advertising Manager.
An advertiser may establish credit by completing a credit application in its 
entirety. The Publisher may require cash payment in advance of advertis-
ing at any time it deems the financial condition of the Advertiser is not 
satisfactory. Accounts with approved or established credit will receive a 
statement the first week of each month with charges for all advertising 
run in the previous month. Past due accounts may result in restriction of 
further advertising. Payment is due in full by the 20th of the month fol-
lowing the invoice date. Prior to credit being established payment may be 
made with cash in advance, Visa, Master Card, Discover and Amex. If the 
advertiser utilizes an agency, both advertiser and agency shall be jointly  
liable for payment and compliance with all terms and conditions of this 
rate card. Political advertising must be prepaid. No cash discounts. 
The Publisher reserves the right upon 30 days written notice to the 
Advertiser to change the rates as they appear in the current rate card. 
In this event, the Advertiser may, by written notice prior to the effective 
date of the revised rates, terminate their agreement without penalty. A 
continuance of advertising after the new rates go into effect will constitute 
acceptance of them under all other terms of signed contract. 
If the advertiser fails to publish the minimum amount of space as  
specified in contract, the advertiser agrees to pay an adjustment equal  
to the rate earned.
COPY REGULATIONS: All advertising is subject to the approval or rejec-
tion of the Publisher. The Bradenton Herald is privileged to revise, reject or 
cancel any ad which it deems objectionable, either in its subject matter or 
phraseology, or which it considers opposed to public policy or the policy 
of the Bradenton Herald. Such rejection shall not be construed as a breach 
of an advertising contract. Advance payment for advertising does not 
constitute a contract to publish until management approval is obtained. 
We will not knowingly publish false, misleading, obscene or defamatory 
advertisements. Advertising that simulates editorial must be labeled as 
PAID ADVERTISEMENT in 10 point type centered at top of the ad.

POSITIONING: All advertising positions are at the option of the Bradenton 
Herald. We will make every effort to accommodate advertisers’ position 
requests, however, advertising is not accepted for publication subject to 
position. Ad position is not guaranteed. No adjustment, refund or make- 
good will be made because of the position in which an advertisement has 
been published. Exclusivity is not available. 

NON-EXCLUSIVE LICENSE CLAUSE: The advertiser agrees that by placing  
an advertisement in the Bradenton Herald, the advertiser licenses to the  
Bradenton Herald, on a non-exclusive basis, all copyrights and other own-
ership rights in the advertisement, including the right to publish, repro-
duce, display, adapt, transmit or produce derivative works in any medium, 
including any digitized or electronic medium. Advertiser authorizes the 
Bradenton Herald to bring suit at the Bradenton Herald’s discretion and at 
the Bradenton Herald’s expense for any unauthorized use, reproduction, 
display, distribution, or performance of the advertisement as it appears 
in the Bradenton Herald or for its unauthorized alteration. Nothing shall 
prevent advertiser from placing the same or a similar advertisement in any 
other media, or from bringing suit on its own behalf and its own expense 
to enforce its copyright interests in the advertisement.

COPY CORRECTIONS ERROR ALLOWANCE: It is the responsibility of the  
advertiser to notify the Bradenton Herald immediately if an error occurs. In 
spite of our best efforts, copy errors occasionally occur in material we  
typeset for advertisers. Please check your ad on the first day of publication 
and notify us of the error in time to correct for the next insertion. The  
Bradenton Herald shall not be liable for failure to publish an ad or for a  
typographic error or errors in publication except to the extent of the  
cost of the ad for the first day’s insertion. No adjustment will be given  
unless, in the opinion of this newspaper, an error in the ad materially  
affects the value of the ad.

PROOF POLICY:  No credits or make-goods will be given for any  
advertising placed on a no-proof basis and advertising placed after  
space and copy deadline. Copy in such ads cannot be changed.  

CANCELLATIONS:  All advertisements cancelled after the appropriate  
deadline will be billed 25% of the total cost of insertion.

ADVERTISING POLICIES

PERSONNEL

CONTACTS &  
ADVERTISING POLICIES

102 MANATEE AVE WEST • BRADENTON, FLORIDA 34205 • 941-748-0411 • WWW.BRADENTON.COM


